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A D V E R T I S I N G  O P P O R T U N I T I E S  
 

ABANAREVIEW 

The ABANA Review is a quarterly financial magazine published by the Arab Bankers Association 
of North America.  Each edition of the Review features in-depth articles and current news of 
interest to our members and affiliates.  Past issues have focused on: Middle East Financial 
Centers; A 3600 Perspective on Sukuks; Middle East Capital Markets; Investing in Education; 
Middle East Private Equity. 

Circulation The ABANA Review is distributed in print to over 2,900 leaders and 
professionals in the world of international banking, financial 
services, insurance, accounting, investment advisory, law, 
securities, venture capital, government and media: 
 
- 2,100 plus readers in the United States 
- 800 plus global readers, predominantly based in the Arab world 
 
Electronic copies are available on the ABANA website at 
www.arabbankers.org and the Islamic Finance Information Service 
website at www.securities.com/ifis. 

Rates & 
Specifications 

 
 
 
 

 
Special rates may be available for advertisements placed in multiple 
issues and for event sponsors.  Technical specifications will be 
provided upon confirmation. 

Full Page $1,000 
Half Page $500 
Quarter Page $250 

ANNUALREPORT 
The Annual Report is the yearly publication of the Arab Bankers Association of North America 
which highlights the association’s activities during a particular year.  The Report is circulated in 
print and electronic form to over 2,900 readers, consisting of ABANA members and interested 
parties.  Additionally, the text is made available at ABANA events throughout the year and on the 
ABANA website at www.arabbankers.org.  Advertising opportunities are available. 

EVENTSPONSORSHIP 
Sponsors may support a single ABANA event or series of events.  ABANA offers a rich set of 
benefits including: prominent recognition of the sponsor at the sponsored event and in ABANA 
publications; inclusion of the sponsor’s name, logo and profile in the media and marketing 
campaign; advertising space in the event program and ABANA publications; and display and 
distribution of the sponsor’s marketing materials at the event.  Most importantly, sponsors will 
be acknowledged as industry-leaders in the effort to build bridges between the American and 
Arab financial services sector.  Sponsorships may be tailored to the sponsor. 

ADVERTISEWITHABANA  
 

Topical publications reach more than 2100 US and 800 global readers 
Premier events attract largely international banking and finance professionals 

Possibly the perfect audience for your firm’s services or products? 
 

For more on advertising opportunities,  
contact ABANA at (212) 599-3030 or info@arabbankers.org. 
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